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Internet Marketing Strategy

The Cyberspace has opened up a whole arena of new marketing technologies and techniques. With the continued proliferation of the Internet into every aspect of life today, having an online presence if not a full fledged online business has become almost imperative for most entrepreneurs. Although this online exuberance exposes ample opportunities to reduce the meaning of the word ‘marketing’ to a shadow of its true self, the foundations of marketing don’t show any signs of becoming obsolete. Marketing still involves products, services and ideas which have to be sold at some price. These products and services still have to be delivered to the customers via some means of distribution. Promotion and advertising form an important part of the process even today. 

But what has changed is the business environment. There is increased competition in the market owing to more efficient technologies and customers have better options to choose from. Internet has also lowered the cost of entry for new entrepreneurs, adding to the competition. So, this has brought about a change in the marketing strategies and programs being developed by the companies to sustain themselves in this crowded electronic marketplace. 
All this has led to an urgent need for almost all businesses to market their products in the cyber world in a big way. Having an online presence has become more of a norm and a sign of professionalism. Clients and customers now expect to see your website address and e-mail address in all your contact information and promotional material, providing them the option of getting information about your company, online. Going online also does offer its own set of advantages, making it attractive for the entrepreneurs. Illustrated here are a few benefits:

· Global 24/7 presence
· Minimal start-up time and investment

· Unlimited possibilities for partial or complete automation of your business. You can automate your order and payment processes, inventory management and your customer and technical support

· Very inexpensive way to reach and interact with the prospects that you wouldn't be able to reach with other means

· Fast and efficient communication medium

· Office and transportation cost savings

· Freedom to experiment. Fast and easy way to change your offerings and test your sales. No need to reprint 5000 copies of brochure

· You can be traveling all over the world while running your online business. You can even be running many businesses simultaneously

· Bypassing prejudices that could come up during face-to-face communication 

· Increasingly a sign of professionalism
However, going online is not as easy as it sounds. Before starting out on this project, one needs to fully understand one’s own business, the web and finally, how to use the web to their company’s advantage. All companies have, in one form or another, a value chain as a backbone that connects all the interrelated activities between operations, sales and rendering of services. The value chain is the set of circumstances or the process of activities that lead to a product or service being created and delivered to consumers. It is important that every link in your value chain utilizes the Internet to increase the efficiency of your communications. For that, you need to figure out a strategy that is a unique mixture of both offline and online activities. The objective of using the web should be to gain a distinctive strategic positioning in the market. An in-depth understanding of the dynamic nature of the Internet along with the pros and cons of Internet marketing and traditional marketing techniques will go a long way in assisting you in your endeavors.  
While plotting your strategy, the main focus should be on the customer and on creating a product / service that people will pay to subscribe to and use.  The metrics that are chosen as benchmarks play a very critical role in this effort. Websites serve different purposes in different businesses depending on the market and the products they have on offer. For example, some companies use their websites just to get leads that will be followed up by their sales people whereas others sell directly on their websites. There is no one answer to strategy since all companies will have different markets, culture and objectives. But one thing that all companies have in common is the objective to make a profit. Simply stated, your strategy should be to combine all elements of your promotional mix to achieve the result you are looking for.

In order to succeed, a successful Internet Marketing Plan should include the following:
  • Developing your product
First step is to develop a great product. The key to developing a great product is its exclusiveness. Your product should be unique and must give your potential customers exactly what they want. The target market for the product is another very important aspect. A great product will fulfill a need or desire and provide instant gratification. But above all, what decides the success of a product is its quality.

  • Designing your website specifically to sell
Everything within your website should have one purpose -- getting your visitor to take action. Words are the most powerful marketing tool you have. The right words will turn your visitors into customers and the wrong words will cause them to click away and never return. Fancy graphics don't make sales -- words do.
Write with the specific purpose of leading your potential customer to your order page. Identify a problem and explain how your product is the best solution to the problem. All your copy should talk about is benefits and more benefits. The bottom line finally is – write to persuade.

  • A Killer Marketing Strategy
This is the final process in your marketing plan. Your plan should include both short term and long term strategies.

· Short Term Strategies – They bring a temporary boost in your website traffic and cannot be solely relied on. They include Purchasing Advertisements, Bulletin Boards and Search Engines
· Long Term Strategies – They bring a steady stream of targeted traffic over a period of time, some times for even years down the line. They include Opt-in Lists, Freebies and Content
All three steps mentioned above play an important role in your overall strategy and must be developed to their fullest potential. Along with these, there are a few other things that should be kept in mind while developing an Internet Marketing Strategy. 
· Keeping track of the expectations of the customers is very crucial to arriving at the right strategy. Remember that each media has a different “environment”, and hence the customer often has a certain kind of mindset when looking at the marketing. For example, magazines are read in a relaxed environment where as people accessing the web at work are in a very fast paced environment. The expectations of the customers might vary in accordance with their environments
· Any online presence can benefit from an off-line affiliation because it improves opportunities for sales, builds brand recognition, and offers another pathway for customer acquisition and retention. Furthermore, molding the right combination of off-line and online organizations can prove beneficial for both

· There is a need to understand and stay informed about the tradeoffs and the downsides of going online

· Nothing can hurt the image of a product or a brand more than a website that is outdated
· Building and maintaining an easy-to-use online retail website is expensive
· The issue of ethics and the possibility of breech of security of information on the website always haunts any online initiative

· Multi-channel marketing i.e. using different channels of marketing like Radio, TV, Direct Mail etc. together is always the best option for success.
Finally, think of an Internet Marketing plan as a recipe. Only if all the right ingredients are put together in the right quantity and manner, will success knock on your company’s door.
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